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IT BEGINS WITH A ROAD TRIP! 
So How to You Help Students Develop the Professional Brand 
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 Everything influencing 
the identity of the 
business professional  
in their career & 
workplace…Your Value 
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THE QUESTION 
What happens 
when a person 
does not know 
their value and 
cannot 
communicate 
their value 
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TRANSITION  
FROM VALUE  TO BRAND
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Commercial 
Brand 
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Commercial 
Brand… 
is everything  
that makes an 
organization  
exactly the 
organization it is.   
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Professional 
Brand 
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Professional 
Brand… 
Everything that 
influences the 
identity of the 
business 
professional  
in their career & 
workplace. 
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Should Your Professional Brand 
Complement the Commercial Brand? 
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WHAT IS YOUR  
PROFESSIONAL BRAND? 
Everything About You As a Person in a Professional 
Context 
• It’s how and what you think-say-do-watch-wear-eat-drink-
drive 
• It’s your personality-skills-education-accomplishments-
work history-character-belief system-values 
• It’s where you live-your tastes & preferences-how you act-
how you lead 
• It’s your professional goals  
• It’s your economic value to a prospective employer  
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Who You Are 
What You Do 
What Makes You Professionally Memorable 
HOW DO YOU DEFINE YOUR 
PROFESSIONAL BRAND? 
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Your Professional Brand.. ..is everything that makes you 
exactly the professional you are.  
 
• every Professional has a Brand 
• you must define your Professional Brand 
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Copyright of A New Brand You™ 2014 
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Copyright of A New Brand You™ 2014 
 
Where do you 
communicate – or 
plug in – your 
professional brand? 
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LET’S PLUG IN THE RESUME 
Let’s Have Some Fun Uncovering 
Your Value  
 If you were a historical figure living or dead (e.g., Martin 
Luther King, Abraham Lincoln, Amelia Earhart) --Who 
Would You Be & Why? 
 
If You Were an Animal---Which Would You Be & Why? 
 
If You Were a Car---Which Would You Be & Why? 
 
If You Were a Word---Which Would You Be And Why? 
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YOURSTANDOUTBRAND.COM 
 
Additional information on Professional Branding 
